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Training Objectives
• Understand SNAP-Ed concepts and how to integrate them 

within the CalFresh Healthy Living (CFHL) on College 
Campuses contract

• Know where to access CFHL resources 
• Understand Scope of Work (SOW) requirements
• Be able to describe additional responsibilities for the contract
• Understand CFHL Branding
• Understand SNAP-ED Guidance and Allowability





CalFresh Healthy Living

CalFresh Healthy Living 
(SNAP-Ed) supports healthy, 
active, and nourished lifestyles 
by teaching Californians about 
good nutrition and how to 
stretch their food dollars, while 
also building partnerships in 
communities to make the 
healthy choice, the easy 
choice





CalFresh Healthy Living on 
College Campuses

• Center for Healthy Communities (CHC) is a prime 
contractor for CalFresh Outreach in Higher Education and 
has over 50 college campuses as subcontractors including 
Chico State

• We noticed a gap between students using their CalFresh 
dollars for healthy food and their skills in shopping for and 
preparing healthy meals, so this idea was born

• Latest research revealed that 46% of students are food 
insecure, with 20% experiencing very low food insecurity 



CFHL Campus Partners



Scope of Work (SOW)



Direct Education
Teaching nutrition education concepts for a minimum of 20 
minutes:
• In person and/or virtual classes using SNAP-Ed 

approved curricula
o OC
o Leah’s Pantry

• May be single session or a series-based (3-6 classes)



Indirect Education

Distribution or display of 
information and resources:
• Tabling events
• Distribution of educational 

materials
• Social media promotions
• Days of Action
• Campus announcements
• Pre-recorded lessons
• Newsletters





Partnerships and Leveraged 
Resources

Partnerships: Those individuals, 
groups or organizations that work 
with you to plan events, support 
your efforts and help to sustain 
programming

Leveraged Resources: Those 
additional resources (funds, 
supplies) that can support and 
increase your efforts



Policy, System and Environmental 
Resource Guide (PSE)

Policy

• A written statement of an 
organizational position, 
decision or course of action

• Ideally policies describe 
actions, resources, 
implementation, evaluation 



Policy, System and Environmental 
Resource Guide (PSE)

Systems

• Systems changes are unwritten, 
ongoing, often qualitative organizational 
decisions/changes that result in new 
activities reaching large proportions of 
people the organization serves

• They may precede or follow a written 
policy



Policy, System and Environmental 
Resource Guide (PSE)

Environmental

• Includes the built or physical 
environments, which are 
visual/observable, but may 
include economic, social, 
normative or message 
environments.



Challenge!
• What is SNAP?

• What does the acronym PSE stand for?

• CalFresh Healthy Living is one of the programs under the 
CalFresh brand in California. Name the other three 
programs.

• What are the key activities in your Scope of Work (SOW)?

• In order to qualify as a Direct Education activity, how long 
do you need to have a captive audience?



SNAP-Ed Guidance
• Provides instructions for developing and submitting State 

nutrition education and obesity prevention grant program 
plans, also referred to as State SNAP-Ed Plans.

• Refer to the 2022 SNAP-Ed Guidance for examples of 
allowable and unallowable costs and many other SNAP-
Ed resources.

• For guidance on this contract, please contact your TA lead 
if you have any questions.



CalFresh Healthy Living Branding
• CalFresh is the brand identity for SNAP-funded programs 

in California.

• All SNAP-funded programs use the same branding to 
clearly connect all programs, services and materials 
provided to eligible Californians.



Branding Guidelines

• The CFHL branding guidelines provide for branding 
consistency which leads to higher brand equity, how people 
value the brand, which leads to a reduction in barriers to 
participation and an increase in participation in SNAP and 
SNAP-Ed services.



Branding Guidelines
Key Points

• Font Size
• For any documentation use minimum12-point font size

• 11-point if needed
• For PowerPoint use 24-point font size

• Font Type
• Brand font is Raleway

• Must be downloaded from Google
• Standard font is Arial if you can’t use Raleway



Branding Guidelines
Key Points

• Logos and Placement

• Always use the CFHL logo on your materials

• If using your logo, or a partner’s logo, the CFHL logo 
must be placed first with a bar in between logos

• Logo sizes should be aligned





Branding Resources
• CFHL Toolkit

• CFHL PowerPoint template - Anyone can access with 
link

• Logos, Templates, Photo gallery, etc.

• Copyright Free Images
• Pixabay
• Unsplash



CalFresh Healthy Living
USDA Funder Statements



CalFresh Healthy Living
USDA Funder Statements

The complete USDA statement is required for longer and full-
length materials, including but not limited to the following:

Instructional materials should include the acknowledgment on
the back or inside cover, reference/citation pages,

and any stand-alone components.



CalFresh Healthy Living
USDA Funder Statements

The space-limited USDA SNAP statement may be used
in materials with limited space, including but not limited to the 

following:

• Agendas
• Brochures
• Fact Sheets
• Flyers

• Menu Slicks
• Newsletters
• Posters
• PowerPoint Presentations



CalFresh Healthy Living
USDA Funder Statements

The shortest version of the USDA SNAP statement
may be used on materials with very limited space,

including but not limited to the following:

• Recipe Cards
• Surveys
• Videos/CDs/DVDs Labels



And Justice For All poster -
Needs to be posted 
and visible when 
you are hosting activities



But Wait…There’s More!
What Else Are You 
Responsible For?

• Civil Rights training
• Leah’s Pantry training
• Check-ins with TA leads



Campus Specific Eval Protocols
• Direct Ed ATF
• Indirect Ed ATF
• Direct and Indirect Evaluation and 

Reporting Guide
• Student Surveys for Classes
• Class Survey QR Code: 

download here



CHC Website

• CFHL on 
College 
Campuses



Challenge!
• When creating print materials, you must always 

include (choose all that apply):
• Funder statement
• CFHL logo
• Your organization’s logo
• Justice for All poster

• When writing documentation, the font size is 
required to either be (choose one):
• 12- point 
• 11- point 
• 24- point
• 12- or 11- point
• All of them are OK



Challenge!
What font should you be using for all your CFHL material?

Standard Typeface Brand TypefaceOR



Challenge!
What's wrong here?



Challenge!
What's wrong here?



Thank you!

Funded by USDA SNAP, an equal opportunity provider 
and employer. Visit www.CalFreshHealthyLiving.org for 

healthy tips.


